Nuptial Essentials

ASSOCIATION of WEDDING
PROFESSIONALS

What is the Better
Business Bureau?

Erin Jones of The Better
Business Bureau breaks
it down for us...There are
four areas of the BBB:

Mission and Vision. The
BBB strives to be the
leader in advancing
marketplace trust
through character and
performance and to have
a vision of a marketplace
where buyers and sellers
can trust each other.
Structure. Our local BBB
takes care of service in
Central Texas and repre-
sents some 5.5 million
consumers. 97.7% of all
the BBB'’s information is
available online.
Purpose. The BBB wants
to create a community of
trustworthy businesses.
Its principles are set
through accreditation
standards and encour-
age and support best
business practices
through Torch Awards
that celebrate good busi-
ness behavior, have a
rating system of A+ - F,
and denounce substan-
dard behavior.

Core Services. The BBB
provides business re-
ports (A+ - F grade) de-
termined by how busi-
nesses deal with con-
sumer disputes and can
assist to help you re-
solve disputes. In addi-
tion, they do charity re-
ports that give informa-
tion on the charity and
where your donations
go. They promote busi-

ness ethics, fight fraud,
and provide a con-
sumer information
clearinghouse.

Erin shares with us the
following wedding
scams, so that we
might be better in-
formed and help our
clients make better in-
formed decisions when
considering vendors...

Top 10 Wedding
Scams seen by the
BBB:

1. Bridal shops cut
dress manufacturer
labels off of wedding
gowns to prevent online
shopping.

2. Overseas diamond
jewelry stores lie about
diamond quality and
guarantees.

3. Bridal shops sell
used or damaged
gowns as new

4. Bridal shops lie
about being an author-
ized reseller of gowns
(ex. knock-offs). To
avoid this get a list of
authorized resellers
from the manufacturers
website.

5. Limo service doesn’t
show up or has the
wrong vehicle. Make
sure the contract in-
cludes details such as
vehicle make/model.

6. Musician does not
show up the wedding.
For this, have a “no-
bump” clause in the
contract.

7. Wedding studios bait
and switch photogra-
phers and do not pro-
duce photos as prom-

ised.

8. DJ does not provide
services as promised.
9. Florists short change
the number of flowers in
the centerpieces.

10. Diamond jewelers
switch the diamond dur-
ing cleaning. You CAN
watch your diamond be-
ing cleaned. Also have
the serial number etched
on the diamond.

Anyone involved in an
issue may file a com-
plaint. Business ratings
are by the severity of the
complaint and how the
complaint was handled.

Should you be interested
in becoming a BBB ac-
credited business, sim-
ply fill out the online ap-
plication and pay the
application fee. See
www.bbb.org for more
information.

Final advice from Erin,
“get everything in

writing!”
4

BBB

*To see a video of this
program visit:
www.wildparrot.com/
NEAWP/jan09/
janmeeting.html




7

#

Vendor Tips: Bakeries
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Stardust Pastry
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Vendor Shout Outs : January
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Cakes by Bridges
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Thomas Saverio Salon
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Sabia Modern Aromatherapy
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Resurgence Fitness
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Steiner Ranch Steak House
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Catering by Rosemary
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10133 Planters Woods Drive Feb 03, 2009 Polo’s Signature - H_ouston
Austin, TX 78730 Feb 04,2009  Whole Foods - Austin

_ Mar 04, 2009 Hyatt Lost Pines - Austin

Phone: 866-766-NECI Apr 01,2009  Peche - Austin

Fax: 888-682-4109 Mav 06. 2009 Maiko Sushi L Austi

E-mail: amy@nuptialessentials.com ay uo, alko Sus '_ ounge - AUStn
Jun 03, 2009 Sago - Austin

The Nuptial Essentials Association |Jul 01, 2009 Palm Door - Austin

of Wedding Professionals Aug 05, 2009 East Side Café - Austin

(NEAWP) provides networking, Sep 02, 2009 Louie’s 106 - Austin

resources and support for Oct 07,2009  ATT Conference Center - Austin
Professional Wedding Consultants. | Nov 04, 2009  Renaissance Hotel - Austin

We also foer continuing education | Nov, 2009 NEAWP Conference (TBA)

for experienced consultants Dec 02,2009  The Mansion at Judges Hill - Austin

through Nuptial Essentials Curricu-
lum & Education (NECI).
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Never tell people how to do things. $* 5 % (5&
Tell them what'to do'arjd they will IBB A77 47|@nglé 1A @IBBT 2 .$ N (# & #
surprise you with their ingenuity. 5 58&) T ( *
~George Patton / $57? 5/
3 $57?5/
2
And go plan beautiful ¢
weddings & events!




